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The Cartier Women’s Initiative (CWI) fellowship
is a 15-month program designed to equip impact
entrepreneurs with the skills to grow their impact
businesses and enhance their leadership. It draws
on the experience and expertise of industry
leaders, academics, ecosystem enablers and
entrepreneurs, while also enabling peer learning.
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Offering includes, but is not limited to: strategic financial thinking, business development, fundraising, impact measurement, impact marketing.

FELLOWSHIP PROGRAM SURVEY RESULTS

Data pertains to 32 fellows whose fellowship journey bcgan in ]anuary 2023 and
ended in March 2024. Fellowship program survey data was collected between
March 1, 2024 and April 8, 2024. Results are based on responses from 22 fellows,

representing a 69% response rate.
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CONTRIBUTION TO IMPACT BUSINESSES

Most frequently cited improvements to impact businesses

Strategic
adjustments

Revamped business
development
e.g. proactive and

Enhanced impact
measurement
e.g. strategic pivot, e.g. articulating or updating

changing or refining impact frameworks, defining personalized sales approach,

the business model, impact metrics and creating outreach to government,

establishing a growth tools, collecting impact developing a sales

roadmap, clarifying the data, publishing a first

funnel, improving sales

impact strategy impact report performance, securing

a strategic client for

international expansion
Use of Cartier Women's Initiative grant
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Marketing
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